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1. Background and Aims

o Hearing loss affects 12 million adults in the UK and can 
have a severe negative impact on their mental wellbeing1.

o It has been associated with depression, anxiety, social 
isolation, and dementia2.

o There is limited awareness of hearing loss and its 
consequences amongst the public, and both hearing loss 
and hearing aids are stigmatised. This can lead people to 
delay or avoid seeking help for this condition3. 

o The primary aim of this research is to explore visual and 
written representations of hearing loss, especially its 
impact on mental health, in the UK public domain (i.e., the 
UK news media).

2. Methods

o Search: Using the Nexis database, we examined a sample 
of articles featuring hearing loss published in six leading 
UK newspapers in 2022.

o Analysis: Multimodal Critical Discourse Analysis was 
used to examine both text and images from the articles. 
This technique has previously been applied to dementia 
representations3.

o Patient and Public Involvement (PPI): A panel of people 
with lived experience of hearing loss were consulted 
throughout (e.g., interpreting data, developing 
recommendations, disseminating the findings).

3. Results

o Major topics in the articles were: personal narratives 
(mostly celebrity accounts), technology, the importance 
of representation and stigma/shame. 

o Many articles contained inspirational stories. 

oMost articles featured younger adults (between 25-37 
years) with hearing loss.- May increase invisibility of 
older people in the media?

4. Conclusions and Next Steps 

oThis research will inform recommendations for the 
representation of hearing loss in the public domain, which 
could be applied by healthcare organisations, research 
centres, charities, and media outlets.

oThe findings will be shared with key organisations (e.g., 
RNID, British Society of Audiology).

oThis research could help to ensure that hearing loss 
representations are more accurate and less stigmatising. 
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o PPI indicated that 
newspapers should 
provide a diverse 
representation of 
hearing loss, with a 
range of stories (e.g. 
factual/informative, 
positive)

o The next steps for 
this research are to  
write this up to be 
published.  
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